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SYNOPSIS

Optimizing Retail Channel
Results analyzes purchase
trends for CE devices with
an aim of understanding
the competition between
online and brick-and-mortar
players. The research
compares purchase drivers
and prices between product
categories as well as the
leading online and brick-
and-mortar retailers.
Market share for the
leading brands is also
contrasted between online
and brick-and-mortar
retailers.
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Parks Associates

“There’s no such thing as an 'online' or 'in-store' shopper. There are just shoppers who compare products both online and offline. It's
an integrated process and ultimately the decision to purchase online or in-store has more to do with the product or brand purchased
rather than the person purchasing.”

— John Barrett, Director, Consumer Analytics, Parks Associates
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